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What audiences do we want

o reache

Partners Industry groups
- New
- Existing Students

- Age groupse
Funders
- New “General Public”
- Existing - Location

Policy makers

- Age groupse



percent of Americans can
OASsS A basic science literacy
test

@neardychristie



287

@neardychristie



“...1f scientists could
communicate more in
their own voices —in @
familiar tone, with a less
specialized vocabulary
— would a wide range of
people understand
them bettere Would
their work be better
understood by the
general public, policy-
makers, funders, and
even in some cases,
other scientists?

Alan Alda



The Jargon
Wall



The Paywall



@nerdychristie



Last Week Tonight
John Oliver



6—| M- ] O Americans get news from
social media

Sometime
S
26%

Never
38%

% of US adults who
get newson a
social networking
stte Hardly
Ever

18%

Survey conducted 2016
Pew Research Center



Of Americans get scientific

Information from the internet
University of Chicago (2008)

of all fime spent
online is spent on social
networking sites

@nerdychristie



Of 18-30 year olds have at
least one social media
account

will check thelir
networks betore they
get out of bed

@nerdychristie



@hollybik and @miriamgoldste



Define your #scicomm —

social media goals

« Qutlet for opinions

* Increased visibility for your
research/products

e Translation of science/conservation
for a broad audience

 Feedback
« Conversation with key audiences
» Collaboration

Increasing Engagement



Create a diverse, coordinated

communication portfolio

@SJC_fishy et al 2017

reddit



Create a diverse, coordinated

communication portfolio

@SJC_fishy et al 2017

Of internet users

Of < 30 use as
primary news
source

BILLION pieces
of content
shared daily

@nerdychristie









Create a diverse, coordinated

communication portfolio

@SJC_fishy et al 2017

BILLION new
tweets daily

Million active
daily users

Of American
internet users

@nerdychristie



Live-tweet conferences

Tweet your paper/follow research

Connect with students #scistuchat

Start a conversation









Getting started

@SJC_fishy et al 2017

« Get help - build a network
» Build a brand
« Learn new skills, create opportunities

« Understand the science of science
communication

« BE CREATIVE



Visuals Matter!

36% of tweets are images

Including a photo or video
iINn a press release increases

views by over 45%

On Facebook, videos are
shared 12x more than links
and text posts combined

@nerdychristie



Infographics

« Charts

« Graphs

« Maps

- Diagrams
* Pictures

Mind the Graph,
Vengage,
Piktochart, etc.



Tutorial: @scientistvideographer



#overlyhonestmethods

Conversations
that make
sclence
RELATABLE



#actuallivingscientist

Conversations
that make
sclence
RELATABLE



@reaqlscientists 47.1K followers



Integrate the science

Process INto your #scicomm




Be honest and accurate

* Avoid over- * Link tfo original
sensationalizing research
(bit.ly, ow.ly,
g00.9l)

e Be clear when

you are |
resenting your " USE Proper
gpinions I attribution for

Images, data,
guoftes, etc.



Evaluate, reflect, and adapt

@SJC_fishy et al 2017

* Metrics of success: citation, page views,
tweets, shares, likes, community
Involvement, fundraising, attendance
at evets

@nerdychristie



It 1T was worth
doing,

Its worth telling
people



NETWORKING
X 1000



Broader
|IMpPAcCTs



Personal
Branding



Become a Bertter
Communicator



®
@NeardyChristie @SJC_fishy
@dufty_ma @scivideographer
@SFriedScientist @hollybik
@WhySharksMatter  @fishforward
@DrCraigMc @predatorscience
@ProfRubega @vivmn
@FromThelLabBench @drneillhammer
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#WomenInSTEM
#SciComm #ScienceMatters
#SCIArt #fridaynightscience
#CitizenScience  #openscience

#Conservation #OA

#STEM #ALLCAPSPROPOSAL
#phdchat #ActualLivingScientist
#JunkOff / CuteOff

#FieldWorkFall
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@kamcclellan
@|GERTwINnd
@bycatchorg
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